


Social Media

YEAR IN REVIEW Town of Vail - Government @vailgov

Town of Vail social channels, covering general town topics, Town Council, 
AIPP, Comm Dev, Environmental, Housing, HR, Public Works and more:

Impressions
Number of times our content 
was displayed to users.

Top Posts by Impressions

Post Topics by volume
Town Council  24%

Fun/Scenic  13.9%

Informational  9.3%

Environmental  8.7%

Employees/Hiring  6.5%

AIPP   6.1%

Bus   4.8%

Parking   4.2%

Comm Dev   4%

Engagements
The number of likes, 
comments, replies, shares.

3.4M
 120%

126K
 62%

Received 
Messages
Tags, comments and private 
messages to our pages

3.3K
 5.4%

Audience

14.2K
 21% 

This report focuses on the Town of Vail’s social media presence on two main channels, 
Facebook and Instagram.  We also maintain a presence on Threads, X, NextDoor and will 
periodically post to LinkedIn on behalf of HR.

It’s always nice to see the variety of posts that attract the highest impressions on 
the Town of Vail‘s page, from public works hanging holiday lights to a deed 
restricted housing lottery, the Dobson Arena renovation and HYBYCOZO,  this 
variety of content reflects the value that social media holds in telling our stories.

These were just six of the 663 posts on the Town of Vail Facebook and Instagram 
accounts this year. The Communications team has thoughtfully curated content 
across these platforms since social media became a focus of town 
communications in January 2020 and has dramatically grown impressions, 
engagement and audience numbers every year.

The Town Council preview videos are now a standard of the Town of Vail feed. In 
2025 the 22 videos received over 65,000 impressions and 1,339 engagements 
across Facebook and Instagram.

The Communications team continues to keep a pulse on emerging social media 
uses, trends and platforms; leveraging the success of popular posts to create 
more awareness with informational posts around town efforts. We also continue 
to monitor social media sentiment and explore outreach to engage new 
community members.

Instagram Audience

7.1K
         Men      Women

Top Follower Locations       
Vail 10%  |  Avon 7.7%  |  Edwards 6.9%
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Facebook Audience

7.1K
         Men      Women

Top Follower Locations       
Vail 22%  |  Avon 20%  |  Edwards 15%
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The 9/11 emergency vehicle 
convoy on its way to the memorial 
service at Freedom Park in 
Edwards.

Post type: Reel
Published: Thursday, Sept. 11
2:03 p.m.

FACEBOOK #1
 331K Impressions

INSTAGRAM #3
13.7K Impressions

Spotted this morning in Vail 

Post type: Reel
Published: Monday, Oct. 20 
8:35 p.m.

FACEBOOK #3
 204K Impressions

INSTAGRAM #2
15.4K Impressions

The Town of Vail is pleased to 
announce that we are now 
accepting applications...

Post type: Images
Published: Friday,  Feb. 28
9:18 a.m.

FACEBOOK #2
297.6K Impressions

We have begun the highly 
anticipated remodel of Dobson 
Arena!...

Post type: Images
Published: Thursday, May 1
1:47 p.m

FACEBOOK #4
120.5K Impressions

HYBYCOZO’s Forest Light is only on 
view until October 29!

Post type: Images
Published: Saturday, Oct. 4
1:07 p.m.

INSTAGRAM #1
41.6K Impressions

A beautiful first day of December

Post type: Reel
Published: Monday, Dec. 1
9:40 a.m.

FACEBOOK #6
78.6K Impressions

OVERVIEW 
Town of Vail - Prepared by Kari Mohr



Top Posts by Impressions

Social Media

YEAR IN REVIEW
Vail Police Department @vailcopolice

Vail Police

Impressions
Number of times our content 
was displayed to users.

Engagements
The number of likes, 
comments, replies, shares.

3.4M
 216%

305K
 150%

Received 
Messages
Tags, comments and private 
messages to your page

2.4K
 110%

Audience

11.7K
 12.7% 

The Vail Police Facebook and Instagram pages experienced impressive growth in 2025. 
Posting volume increased from 191 posts in 2024 to 277 posts in 2025, which suggests 
greater algorithmic reach and more audience touchpoints. Impressions increased by 
216% from 2024 to 2025, representing more than triple the visibility. In 2025, the pages 
received approximately 3.44 million impressions. Facebook also had a significant 
increase in follower count, from 8,280 followers to 9,620.

Our audience pool has grown significantly as VPD’s social media content has expanded 
beyond our core audience. With more frequent posting, we have reached a broader 
group of users. Our most successful posts were press releases because of their urgency 
and high shareability. From 2024 to 2025, our engagement rate increased by 150%, 
resulting in a total of 305,000 engagements. 

Posts with the highest engagement rates included community focused events such as 
Shop with a Cop and National Night Out. Our audience also responded strongly to posts 
featuring VPD vehicles, K9 units, and officer personnel. These types of posts help create 
a strong connection between VPD and the community. 

As we move into 2026, VPD’s social media pages will continue posting consistently to 
improve engagement rates, strengthen brand perception, and reach a growing audience. 
We will maintain a balanced mix of press releases, urgent updates, and personable 
content to keep the community informed while also bringing a sense of fun, relatability, 
and reputation to our communication. 

@vailcopolice

OVERVIEW 
Vail Police - Prepared by Tatum Kaspar

Facebook Audience

9.8K
      Men 44.4%            Women 55.6%

Top Follower Locations       
Vail 7.1% | Edwards 7.1% | Gypsum 7.1%
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Top Follower Locations       
Vail 9.5% | Avon 8.9% | Edwards 8.4% 

Instagram Audience

2.2K
      Men 44%                Women 56%
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****SEEKING PUBLIC 
ASSISTANCE****
The Vail Police Department is 
requesting assistance in locating 
33-year-old Angela Lujan...

Post type: Image
Published: Wednesday, March 12
4:10 p.m.

FACEBOOK #1
221.3K Impressions

Today we recognize the line-of-duty 
death of Officer Ryan Cunningham. 

Post type: Images
Published: Tuesday, May 6
8:58 a.m.

FACEBOOK #4
90K Impressions

At 4:52 p.m. on Oct. 18 a necklace 
was stolen from Karats Vail, located 
at 122 E Meadow Dr # F-3. 
Surveillance footage shows a 
person with dark hair and a beard 
dressed in a white t-shirt and dark 
blue puffy vest...

Post type: Image
Published: Sunday, Oct. 19
2:05 p.m.

FACEBOOK #2
210.7K Impressions

Vail Police Make Arrest for Unlawful 
Sexual Contact
At approximately 2 a.m. Nov. 22

Post type: Image
Published: Monday, Nov. 24
8:49 a.m.

FACEBOOK #5
86.8K Impressions

Our School Resource Officers are 
back in full swing this school year!

Post type: Images
Published: Saturday, Oct. 4
1:07 p.m.

INSTAGRAM #2
5.4K Impressions

On June 19, Vail Police Officer 
Stephen Williams was severely 
injured when a truck struck his 
motorcycle on I-70 during his 
commute to work.

Post type: Image
Published: Tuesday, June 24
1:32 p.m.

FACEBOOK #3
124.8K Impressions

INSTAGRAM #1
7.5K Impressions



Social Media

YEAR IN REVIEW
Vail Fire & Emergency Services @vailfiredept

Vail Fire

Impressions
Number of times our content 
was displayed to users.

Top Post Highlights

Engagements
The number of likes, 
comments, replies, shares.

1.1M
 266.2%

58.9K
 231.6%

Received 
Messages
Tags, comments and private 
messages to your page

730
 10.8%

Audience

10.1K
 14.9% 

Our social media outreach for Vail Fire and Emergency Services was focused on 
Facebook and Instagram in 2025. We emphasized quality over quantity, creating less 
posts overall while tripling content visibility and engagement. Year over year impressions 
grew by 266% and engagements by 231%. 

While most of our audience is local, many of our followers are located throughout 
Colorado, and a small percentage even join us from other countries. While motor vehicle 
accident posts continue to perform well, a lighthearted, funny post also unexpectedly 
ranked among our top posts. A pile burning reel drove our top posts, with overall video 
views increasing by 475% year over year. Our post about the California wildfires 
generated strong engagement, highlighting our audience’s interest in stories of 
communities supporting one another during wildfires. Notably, this post attracted 
several out-of-state followers.

It was great to see overall engagement increase across both channels, and we’re excited 
to carry that momentum into 2026.

Last night, Engine 1, Engine 2 
and Battalion 3 responded to a 
multi-vehicle crash on Vail Pass 
involving 7 semi-trucks and 7 
passenger vehicles...

Post type: Images
Published: Thursday, May 15
6 p.m.

FACEBOOK #2
101.4K Impressions

Our very own, Lt. Hebrew, 
arrived in California safely with 
the rest of the strike team...There 
were no hotels available, so they 
spent the first night on Zuma 
beach.

Post type: Images
Published: Tuesday, Jan. 14
3:33 p.m.

FACEBOOK #3
60K Impressions

 Pile Burning – March 4 

Post type: Reel
Published: Monday, March 3
12:33 p.m.

FACEBOOK #1
515.7K Impressions

Last week crews responded to a 
single-vehicle accident on I-70. 
Fortunately, only minor injuries 
were reported...

Post type: Images
Published: Monday, Sept. 29
4:36 p.m.

FACEBOOK #4
50K Impressions

@vailfiredept

BREAKING NEWS!  In an effort 
to modernize our firefighting 
techniques, we’re proud to 
announce our newest tool in fire 
suppression: WATER 
BALLOONS!

Post type: Image
Published: Tuesday, April 1
2:54 p.m.

INSTAGRAM #1
23.8K Impressions

Late in the evening on January 8, 
C-Shift responded to a complex 
motor vehicle...

Post type: Images
Published: Friday, Jan. 10
2:35 p.m.

FACEBOOK #5
39.9K Impressions

OVERVIEW 
Vail Fire - Prepared by Katherine Blocker

Facebook Audience

8.1K
      Men 61.7%             Women 38.3%

Instagram Audience

2.4K
      Men 64.7%             Women 35.3%

Top Follower Locations       
Vail 15.3% | Gypsum 14% | Avon 13.5%
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Top Follower Locations       
Vail 7.6% | Edwards 6.2% | Eagle 6.1% 
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Social Media

YEAR IN REVIEW
VailPublicLibrary @vailpubliclibrary

Vail Public Library

Impressions
Number of times our content 
was displayed to users.

Impressions Note the sharp increase when a social media focused staff member was brought on in late October

Top Posts

Engagements
The number of likes, 
comments, replies, shares.

87.3 K
 28%

2K
 50%

Received 
Messages
Tags, comments and private 
messages to your page

345
 25.3%

Audience

3.5
 26.4% 
net growth

After many quiet months, the Vail Public Library’s social media presence saw a big 
performance spike starting in October, triggered by a strategic shift in content. This 
late-year surge propelled the library to 87.3K total impressions and a +26.4% net 
growth in audience size.

By pivoting to high-quality visual storytelling—specifically library aesthetics, staff 
features, and community programs like the Bighorn Park StoryWalk—engagement 
soared. The library ended the year with 2K total engagements and a +25.3% increase in 
community messages, proving that consistent, person-centered content can rapidly turn 
a dormant channel into a thriving community hub.

Instagram Audience

1.8K
      Men 22.7%               Women 77.3%

Top Follower Locations       
Vail 12.3%  |  Avon 11.1%  |  Edwards 9.5%
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Facebook Audience

1.7K
      Men 23.7%               Women 76.3%

Top Follower Locations       
Vail 10%  |  Edwards 8.4%  |  Avon 6%
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@vailpubliclibrary

OVERVIEW 
Vail Public Library - Prepared by Johnny Weddle

I may or may not be right back.

Post type: Reel
Published: Friday, Dec. 26 
10 a.m.

INSTAGRAM #1
12K Impressions

She’s really something special.

Post type: Reel
Published: Monday, Nov. 10
11:01 a.m.

INSTAGRAM #2
3.4K Impressions

The newest StoryWalk® is now 
on view at Bighorn Park in East 
Vail: Soma Finds His Rhythm!

Post type: Images
Published: Wednesday, Sept. 3
9:40 a.m.

FACEBOOK #1
1K Impressions

Ahh, much better. 

Post type: Reel
Published: Sunday, Dec. 7
11:05 a.m.

INSTAGRAM #3
2.1K Impressions



Instagram Audience

1.5K
      Men 51.6%               Women 48.4%

Top Follower Locations       
Eagle 9.6%  |  Vail 9.2%  |  Avon 8.3%
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Social Media

YEAR IN REVIEW @restoregorecreek

Restore the Gore

Impressions
Number of times our content 
was displayed to users.

Top Posts

Engagements
The number of likes, 
comments, replies, shares.

33.3K
  67%

1K
 3.1%

Received 
Messages
Tags, comments and private 
messages to your page

29
 29.3%

Audience

1.5K
  37.9%
net growth

In 2025, the Restore Gore Creek Instagram page continued to be a great tool to engage 
the community in Gore Creek restoration efforts. The page drove record attendance at 
several Lunch with the Locals events and helped recruit volunteers for planting projects 
and cleanup days. In summer 2025, interns for Restore the Gore and Betty Ford Alpine 
Gardens collaborated on a very popular “Plant of the Week” series. As the name 
suggests, they used the page to highlight a different native plant each week, encouraging 
landscapers and property owners to beautify their landscaping with Colorado 
wildflowers that are adapted to grow in Vail.

@restoregorecreek

Plant of the week: 

Harebell, related to the famous 
English bluebell, shares its 
beautiful hue and delicate 
downwards facing flower cups. 

Post type: Image
Published: Wednesday, Aug. 27
2:23 p.m.

1.9K Impressions

This summer Restore the Gore 
and Betty Ford Alpine Gardens 
are partnering on a new...

Post type: Image
Published: Tuesday, July 29
12:16 p.m.

1.8K Impressions

Plant of the week: 
  Penstemon are the perfect high 
altitude plant for a colorful 
addition to your garden...

Post type: Image
Published: Tuesday, Aug. 5
2:01 p.m.

INSTAGRAM
1.7K Impressions

Learn more about the historic 
effort to preserve the Shoshone 
Water Rights this Wednesday at 
Lunch with the Locals.

Post type: Photo
Published: Monday, Aug. 25
3:21 p.m.

1.6K Impressions

OVERVIEW 
Town of Vail - Prepared by Pete Wadden


